Marketing Manager Job Description
1. Job Overview
The Marketing Manager designs and runs the company's marketing strategy to hit corporate goals. Branding, market research, campaign management, and budgeting all fall under this role. At its core, the job is about managing a brand, doing real market research, and thinking strategically.
2. Responsibilities and Duties
1. Develop and run integrated marketing strategies that align with business goals.
1. Research the market to understand the target audience, competitor strategy, and trends.
1. Plan, coordinate, and run branding, advertising, content marketing, and social media activity.
1. Analyze campaign performance data and flag where things can improve.
1. Develop and manage marketing budgets to get the most out of available resources.
3. Qualifications and Requirements
1. Bachelor's degree in Marketing, Business Management, or a related business field.
1. At least 5 years of marketing management experience in a leadership capacity.
1. A track record of developing and running effective marketing programs.
1. Strong analytical skills and experience with marketing analytics tools.
1. Good communication, leadership, and interpersonal skills.
