Marketing Executive Job Description
1. Job Overview
This Marketing Executive role centers on building and running data-driven marketing strategy. Market research is a big part of the job, alongside creating compelling content across every channel. Expect a mix of market research, content marketing, and campaign management.
2. Responsibilities and Duties
1. Conduct market research to understand customer needs, competitor strategy, and industry trends.
1. Develop and run creative marketing campaigns, social, email, content, and more, to meet marketing goals.
1. Create content your audience actually wants to read, blogs, website copy, or social media posts.
1. Analyze performance and identify where campaigns can improve based on the data.
1. Work with cross-functional teams, including Sales and Design, to keep the brand voice consistent.
3. Qualifications and Requirements
1. Bachelor's or master's degree in Marketing, Communications, or a related field.
1. More than 2 years of work experience in marketing or a related field.
1. Strong analytical skills, with experience using marketing analytics tools.
1. Strong communication and persuasive writing skills.
